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CHEFLAY OF POWER: How FURL ghissped a world of fashion, Banding and litsstyls
Dapmond Jober wilh Damed Pagner. Heked Ink, §34.959 (240p] 1984 $781595558534

Iohn, B fognder s CEG of frsbion label FUNL, eesents the @spnng Sory of i ile, Ao his
wpbringing as a poor back youth o his rise & & fashion uggeenaut, recentiy mnked #15 0 men's
Fagarine Details’ 50 Mot Infhoestal Men,™ mnd pressnied & Srain's Busiiess "Top Peity Uede Foily
Laped ™ Born iPbe & Broken home In Quesss, Bew Yeork, John grem up hutling dor maney. ey
Irtfrastad in hip-hep aed the labest fdleon, Tohn gos his bresk eelisg “erban Cothes® st hip bap 1o,
InrfuDng Hew YOk slyls s trends be Bee resh of thi country. Soom, Jobn west grivete, crasking hik oms

brand name, FLEME—griginally BUF, By Us For Us, untl the rame gou switched anmnd—ihat wosld 3000
bcame: a5 musch 4n s of Mp-hep & ke Slar e soughl b0 amulate. &n imspirational Bile IoF afy e oer,
John specifically resches out b aspiring black snbep masurs, shasing them bow they oo can schives bhsir
gralk. Rudness pdwice b speckdod diisughioel e best. diawn from sech digparabs plicis &6 Che Kudven of
e Lipbeiber {Siswaasivaling the importancs of small incremenis in pricing ) be the kop of Trusp Tesserd (e
importenos of brandlag ) Irfarmatiee and well-arien, oed bess seif-coagratabybany Than its e woel.d
siigest, this is a wieth il Fiad for aipinng Busnesiman, fechinnivee sed lpman ables. [Bin.)
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